SAMPLE: Ranked List of Favorite Sports & Leisure Activities
PRODUCT B


Leisure surveys confirm PRODUCT B buyers to be outdoorsy Americans who enjoy fishing, hunting, camping and working on their cars.  They’re more likely than the general population to go boating and horseback riding.  And they’re pet fans who fill their homes and mobile homes with dogs, cats and even fish.  Indoors, PRODUCT B buyers enjoy spending their time on woodworking projects, watching television and listening to country or gospel music.  You’d be unlikely to find them attending a play or jazz concert, but they do enjoy going to auto races and sports games of the local high school.   At home, they’re inveterate putterers who cut their own grass, steam-clean their carpets and install their own air and oil filters.  Indeed, they appear to do most of their own car maintenance down to changing the shock absorbers.  When they’re not working on a car or home improvement project, they’d rather be outside than in.

When analyzing the top-ranked activities, it's important to recognize that rankings between 113 and 105 are not statistically significant.  All indicate above-average interest in these leisure activities and products.  However, what is valuable is deciphering the number of bodies with an affinity for these items, as indicated by the parenthetical numbers.  For instance, owning fishing equipment at 5.5 percent is more important than owning a powerboat with an outboard motor, at 4.2 percent.  Therefore, an offer with a fishing pole would be more effective than one with a life jacket or water skiing equipment. 
	PRODUCT B Leisure Activities
	Index
	
	PRODUCT B Automotive Products
	Index

	Satellite Dish (11.6%)
	113
	
	Air Filt,Wal-Mart,1yr (6.2%)
	113

	R/B Video,CnvnceStr,1mo (1.2%)
	109
	
	Oil Filt,Wal-Mart,1yr (8.2%)
	112

	Go Hunting w/Gun,1yr (6.3%)
	109
	
	Kerosene Heater (4.1%)
	111

	Go to HiSchlSprts,1+/mo (5.5%)
	106
	
	Change Shocks,Self,1yr (2.3%)
	111

	Camper (3.5%)
	106
	
	Gas Chain Saw,1yr (1.2%)
	110

	Go to Auto Race,1+/mo (1.9%)
	106
	
	Riding Lawn Mower,1yr (1.3%)
	109

	Fishing Equipment,1yr (5.5%)
	105
	
	Riding Lawn Mower (10.5%)
	108

	Own Horse (1.1%)
	105
	
	Chng Sprk Plg,Self,1yr (12.7%)
	108

	Rifle/Shotgun (12.9%)
	105
	
	BP Gas,1wk (4.3%)
	108

	Handgun (7.4%)
	104
	
	Uniroyal Tires,1yr (1.0%)
	108

	Go FreshWtr Fishing,1yr (15.3%)
	104
	
	Instal Air Fit,Self,1yr (20.5%)
	106

	Outboard Motor (4.2%)
	104
	
	Leath/Vnyl Prct,4+x,1yr (8.2%)
	106

	Member,Church Board (4.8%)
	103
	
	Instal OilFilt,Self,1yr (22.0%)
	106

	Go Camping,4+ Trips,1yr (4.5%)
	103
	
	All Terrain Tires,1yr (3.5%)
	106

	Gospel Music,1yr (3.2%)
	103
	
	Tires,Auto Store,1yr (3.2%)
	106

	Go to CollFootbll,1+/mo (2.6%)
	103
	
	Spark Plugs,1yr (19.2%)
	106

	Christian Music,1yr (3.5%)
	103
	
	BP Gas,6mo (7.3%)
	106

	Go Fishing,1yr (17.6%)
	103
	
	Change Muffler,Self,1yr (1.9%)
	106

	Go to CollBsktbll,1+/mo (2.3%)
	103
	
	Tires,Gas Station,1yr (2.2%)
	106

	Country Music,1yr (12.7%)
	103
	
	Shock Absorbers,1yr (5.5%)
	105

	Collect Coins,1yr (13.1%)
	103
	
	Instl Car Btry,Self,1yr (14.2%)
	105

	R/B Video,OthVidStr,1mo (10.5%)
	102
	
	Gas Chain Saw (13.3%)
	105

	Do Woodworking,1yr (5.6%)
	102
	
	Oil Change,Self,1yr (30.0%)
	105

	Fishing Equipment (25.2%)
	102
	
	Bias Belted Tires,1yr (1.4%)
	105

	Motor Home (1.2%)
	102
	
	Deep Fryer (17.6%)
	105

	Own Dog (27.3%)
	102
	
	Automotive Tools,1yr (3.5%)
	105

	Videos,Mail/Phone,1yr (3.2%)
	102
	
	Leath/Vnyl Prct,1yr (20.5%)
	104

	Do Needlepoint,6mo (1.1%)
	102
	
	Air Filter,1yr (33.7%)
	104

	Tropical Fish (5.6%)
	102
	
	Truck/Van/SUV,Business (2.3%)
	104

	Tent,1yr (2.5%)
	102
	
	BFGoodrich Tires,1yr (4.3%)
	104

	Gardn Spply,Ml/Phn,1yr (3.1%)
	101
	
	Oil Filt,Auto Store,1yr (11.5%)
	104

	Go Camping,1yr (16.7%)
	101
	
	Air Filt,Kmart,1yr (2.8%)
	104

	Visit Elected Offcl,1yr (2.7%)
	101
	
	Bridgestone Tires,1yr (1.7%)
	104

	Books,Book Club,1yr (7.6%)
	101
	
	Motor Oil Additive,1yr (9.2%)
	104

	Child Toy,12-17yr,1yr (7.2%)
	101
	
	Air Filt,Auto Store,1yr (9.7%)
	104

	Electronic Games,1yr (9.5%)
	101
	
	Truck/Van/SUV,Pers Haul (9.8%)
	104


An index of 100=U.S. average; 120=20% above average; 80=20% below average. Source: PRIZM, Claritas, Inc.
