SAMPLE:  Ranked List of Preferred Magazines & Newspapers

PRODUCT C

With its active profile of customers, PRODUCT C’s consumers display a wide variety of media interests.  The older contingent of PRODUCT C buyers still favors country music TV, TNN and the reruns on the USA Network.  But PRODUCT C’s younger audience can be seen in its fondness for sports, especially professional basketball, comedy programming like Mad TV and the Comedy Central Network, and MTV.  When it comes to news, these folks are more likely to watch TV news than the general population, particularly early evening news and Headline News.  Indeed, they spend a disproportionate amount of time watching TV on the weekend as well as late at night throughout the week.


With print media, PRODUCT C’s customers favor magazines with a younger and more ethnic focus.  They tend to read fitness, music and men’s magazines at higher than average rates.  Their favorite titles include Jet, Vibe, Sporting News and Muscle & Fitness. They’re more likely than the general population to read the skin rags, like Playboy and Penthouse.  And they’re even hip enough to subscribe to titles like GQ, Premiere and Entertainment Weekly.  Again, research shows some crossover appeal with its sister brand consumers for magazines like Southern Living and Bassmaster.  But PRODUCT C’s fans are mostly a different breed, more inclined to read Scientific American and Your Money than, say, Car Craft or Road & Track.


PRODUCT C’s customers also are radio fans: they’re more likely than the general population to be in the top audience quintile for listening to radio.  And the urban ethnic presence among PRODUCT C consumers helps explains their top radio preferences.  These listeners tune in to gospel, urban contemporary and black radio more often than other genres. They also enjoy radio coverage of basketball games—both college and NBA contests—as well as classic and modern rock music.  Finally, PRODUCT C customers tend to be night owls who disproportionately tune in to radio shows between 7 PM and 1 AM. 
	PRODUCT C Customers' Top Print Preferences                                                            
	

	MAGAZINES
	Index
	
	NEWSPAPERS
	Index

	Jet (4.3%)
	118
	
	Fitness Mags,NetAud (4.4%)
	106

	Black Enterprise (1.6%)
	114
	
	Music Mags,NetAud (10.3%)
	105

	Sporting News (1.8%)
	109
	
	YP,Churches,1yr (4.2%)
	104

	Premiere (0.8%)
	108
	
	YP,4+x,1wk (7.9%)
	103

	Muscle & Fitness (3.5%)
	108
	
	YP,Insurance,1yr (5.0%)
	103

	Soap Opera Digest (3.5%)
	107
	
	Men's Mags,NetAud (17.0%)
	102

	Penthouse (1.8%)
	107
	
	Newspaper,Quintile 4 (20.0%)
	102

	GQ (3.1%)
	106
	
	YP,1wk (47.8%)
	102

	Southern Living (6.7%)
	106
	
	Sports Mags,NetAud (14.5%)
	102

	Bassmaster (2.1%)
	106
	
	YP,1-3x,1wk (39.9%)
	102

	The Cable Guide (4.4%)
	106
	
	YP,TV/Stereo/Video,1yr (4.3%)
	102

	Spin (1.4%)
	106
	
	YP,Auto Body Repair,1yr (7.4%)
	102

	Bicycling (0.8%)
	105
	
	Newspaper,Lower Half (50.4%)
	102

	TV Guide (15.9%)
	104
	
	YP,Dry Cleaners,1yr (3.7%)
	101

	Handguns (1.9%)
	104
	
	Magazines,Quintile 1 (19.8%)
	101

	Your Money (0.9%)
	104
	
	YP,1mo (68.1%)
	101

	Playboy (4.7%)
	104
	
	YP,Real Estate,1yr (2.0%)
	101

	Entertainment Weekly (4.1%)
	104
	
	Newspaper,Quintile 3 (20.2%)
	101

	Fitness (3.4%)
	104
	
	Scnce/Tech Mags,NetAud (6.5%)
	101

	Boating (1.3%)
	103
	
	Nwsppr,Classified Sectn (35.9%)
	101


An index of 100=U.S. average; 120=20% above average; 80=20% below average. Source: PRIZM, Claritas, Inc.

