SAMPLE:  Comparisons of Two or More Brands by Lifestyle

PRODUCT D vs. Competitor DD

PRODUCT D and Competitor DD may be competitors in their industry space, but their audiences are almost entirely different from each other.  It’s a lot like the different toothpaste brands of Crest and Tom’s of Maine; to consumers, they’re two entirely different products though sitting on the same toothpaste shelf.  Of the top ten lifestyle types of Competitor DD, only two contain above-average concentrations of PRODUCT D fans; only five in the top 20 show any crossover appeal.  The research shows that Competitor DD’s core audience is an upscale, metropolitan one, consisting of well-off couples and families in clusters like Executive Suites, Winner’s Circle and Gray Power.  Additionally, the brand attracts some middle-class urban ethnics—Hispanic and Asian Americans—from clusters like Big City Mix and Urban Achievers.  There’s no denying Competitor DD’s relative popularity among military consumers:  its top cluster, Military Quarters, buys the brand at nearly four times the national average.  


By contrast, PRODUCT D thrives among the midscale singles and young families of the nation’s smaller towns and exurban subdivisions.  This profile gap means that PRODUCT D’s audience can grow without competing for the same customers now using Competitor DD.  And, if PRODUCT D does decide to try to steal market share from Competitor DD, it won’t have to worry about cannibalizing the same target audience; these are two very different lifestyle profiles.

	Comparing the Customers of PRODUCT D to Competitor DD

	Top 20 Lifestyle Types Ranked Competitor DD
	

	Grp
	#
	Cluster
	PRODUCT D
	Competitor DD

	Market Penetration
	1.0%
	1.8%

	T2
	40
	Military Quarters
	0
	390

	S1
	03
	Executive Suites
	90
	213

	S2
	21
	Suburban Sprawl
	53
	206

	T2
	39
	Red, White & Blues
	202
	171

	S3
	26
	Gray Collars
	87
	167

	C1
	13
	Gray Power
	138
	160

	U2
	27
	Urban Achievers
	29
	160

	U2
	28
	Big City Blend
	88
	146

	S1
	02
	Winner's Circle
	70
	142

	T1
	15
	God's Country
	58
	140

	S2
	20
	Boomers & Babies
	138
	136

	T1
	14
	Country Squires
	35
	135

	U1
	08
	Young Literati
	85
	133

	U3
	46
	Hispanic Mix
	49
	133

	S3
	24
	New Beginnings
	18
	129

	C3
	49
	Hometown Retired
	198
	129

	C3
	48
	Smalltown Downtown
	85
	128

	C1
	12
	Upward Bound
	121
	126

	C2
	33
	Boomtown Singles
	144
	125

	U2
	30
	Mid-City Mix
	6
	123


An index of 100=U.S. average; 120=20% above average; 80=20% below average. 

Source: PRIZM, Claritas, Inc.
